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bear the

final sale (Rapp ¢ ol 2015), To address the disruption and the resultant customer
-mmmedmmhﬂMnﬂmm
onfine channels as a defense strategy. .

Ouline retuilers also had their own share of problems. Consumers had their
mdmumm-mmmw.mwmwm
mmmmmmuuunmuunnemm
out on that acoount. Mareover, the brick and mertar stores used price-matching and

ahops,
me.mmmadmm.cumwmm
and indisect effects on consumer brand cquity and organizations should mvest ia a
combination of the channe! and communication tools to altain maximusm profisubilily.

Mumﬂ-nw.ﬂnmmmuw
demarcation between their offline and online channcls, Often the newly creuted
channel would be managed as A scparate department with little or no integration with
the existing channel. In some extreme cases customer channel migration would result
due to cross channel competition existing within the same beand. Pricing, promotion,
imventory management, etc were not integrated. Also, companies with more than 2
wmmmmmpammdmcm.
wherens the custorsers when they interact with a brand via multiple channels got
frustrated as it was the first cantact all over again each time they interacted.

channel strategy fs said to be well-integrated when e consumers of the targt
market are completely taken care of by addressing theis individual needs. Adapfwlion
to smartphanes coupled with technological advancements enabled the companics L0
correlate the customer data emanated from varsed channels thus providing them 4
consistent experience which they relished about the brand. Retaiing has taken a

“eas
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revolutionary tumn in recent years, where we can see an overlap or an integration of
these two channels, Custamers prefer to stick on to a brand that allows them to shitt

from cither channel scamlesaly,

Thusi.this true esserite of &n emnichanne! strategy is to deliver a seamiess, hasadet
free, and integrated customer experience across channels using vassous devices which
the customers use to interact with a company. Sephora, a populsr cosmetic brand
offers both online & offline presence to deliver & superd omnichannel experience. They
allow the customers to ahop their favorite beauty products with ease, discover latest
beauty trends, new releases, check offers etc., all through a mebile app called
Sephora: Buy Make up & Skin care. Besiden, #t also enables the User o Uy on
products virtually through the app to see how It sults ber before buying 8. And in
case if the shopper likes ahe can add to her cart and later pick It up at one of thelr
beick and mortar stores. That is not all; the website has the *Store Locations” festure
which allows the shoppers to find the nearest store. The shoppers can find in-store
services likke makeovers and free services from the websaite aleng with the *Happening
in Store” page to know the details about classes and events that are happening near
them. The merging &f the digital and physical stores (Phygital, as the brand Sephora
calls it} was an inevitability that has been o long time coming

UK's leading retailer Tesco introduced a comoept of ‘virtual stores’ when they entered
South Korea. A virtual stoce s easentially n digital display of their store merchandise
on the walls of metro stations and bus stops. The time starved shoppers could scan
the QR codes of the products through their tesco app and place an order. The order
would reach them by the timee they roach home. This unique model gave the feed of
shopping at & stoare while the convenience of an online channel Teasco captured »
good shace of the market by adapting thelr channel accarding to the lifestyle of the
population of the country

D-Mart, one of the most profitable retall chains in Indin has & hybrid model, wisers
the customer can order (hrough the app and collect the items through & D-Mart ready
store, which is a simall size store operating on & click und collect model to hand over
merchandise to the customers on the go. Amazon has revalutionized physical recailing
by using technology to give the customer a walk-through experience In its cashier less
Amazoe: Oo stores.

- - Do NS Ry

A Teace virtual store’ in South Kerea,

mK
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Types of Channels
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and digtization of product informaticn and manuals free up stadl @hang ot al 20105
Ommichannel offers critical beneofits to both the brend and the custamer, Sonadjieve
et al. {2017) in an article in HBR has revealed the Sodings of their study cundoctes in
46,000 shoppers that many of the customers preferred using multiple Chanels In
their shopping journey. um.hmnbew as

3
i

the
m-atufe

|
:
&
5
|
5
5

Castomers alse prefer brands that could offer ommichanne as it provides them with
consistent, impactful, and positive custamer ecxperiences. By deploying an
206



Canichannel retsilers’ strategy is to encourage shepping across chamnels so that
wmmmwmmm.Amu-Mm
unxm.m.mmmmmmqmmumum.
store increased profits, but incentivizing in-store customers to shep online decreased
it. The reasons mclude chances are that customers will bay more o they shop in
mmumnmmnwmwmmum
more and they are Jess likely to campare prices. Thus, the winning strategy for those
retailers having emnichannel is to induce online shoppers to visit the sores where
they will L inclined to spend more. Retaidlers lke Home Depot, Macy deploy coupana,
mummmdmmmmummm
mdmm”mmmammwwgm
privilege of omnichanned (acility-wide open.

Present Scenario -Omai Channel in the age of Soclal Distancing

Like any other industry, the retail scenario across the globe Is also being redefined by
the pandersic. This made the relevance of emnichannel in heiping the socicty more
than ever before. Retailers are busy evolving business models bringing in a change in
their operstions Eke shifting business hours, fluctuating supply chains,
front end employees while stmultancously ensuring public health. Google is helping
mmumbmammt.mmmﬂmd
mm'uum.Mmemmn&nnd

i

Best Buy has observed that there is 4 surge In demand for products which pecple
require during lock down to lewn or work from home. To match this requirement,

making shopping hassle free. Amazon has rolled out voice powered shopping through
Alexa in India, which gives the custamer the uitimate convenience in shopping. Given
the uncertainty surrounding the pandemic and global recession, cost saving is also a

experience. The concept of Dark stores’

|
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full view of the products and infermation through online channels. Ultsnately it is A
sbout embracing change 1o grow, adapt and win in the retall business.
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The Role of PAI 1 gene in wound closure of scratch wound models under the
treatment of Hemigraphis alternata leaf extract (HALE)

Divyaa Sreekumar?, Salini Bhasker?, P. Renuka Devi®, C. Mohankumar?

ISCMS Institute of Bioscience and Biotechnology Research & Development
Kalamassery, Cochin, Kerala 682 033, India
2Scopeful Bioresearch Private Limited (SBR), KRIBS BIONEST, Kerala Technology Innovation
Zone
KINFRA Hi- Tech Park, Kalamassery, Kochi, Kerala- 683 503.
*Biotechnology Division, Anna University Regional Center, Coimbatore 641 004, India
E mail: divyaa.sreekumars5@gmail.com

Abstract
Hemigraphis alternata the potent exotic herb is used widely in folklore medicines as an
effective wound healing drug. The result of the present study demonstrates the molecular
mechanism of the wound healing effect of scratch wound model cell line cultures
(myoblast L6 cells) by treatment of HALE. Histological changes on the cells were
observed for 3 days after the treatment with HALE at an interval of 24 hrs. The parameters
like antiinflammatory activity by membrane stabilization of RBCs, protein and proteinase
denaturation, and antioxidant property by NOX assay and DPPH assay were determined.
Cell viability in the presences of HALE was examined by MTT assay. The qPCR data
further support the histological and phytochemical observations. It’s obvious from the data
that HALE showed a higher efficiency in inducing the expression of PAI 1 gene which in
turn indicates its wound healing efficacy. At molecular level, effect of the marker gene
PAI 1 gene in wound healing was revealed by quantifying the gene copy number in HALE
treated scratch wound cells by gPCR. A higher level of PAI 1 gene copy was observed in
HALE treated cells than the control i.e. without HALE. The gene quantification data
further supports the wound closure observed in scratch wound models treated with HALE.
To the best of our knowledge, this is the first report showing the wound healing effect of

HALE with molecular evidenc
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Abstract: Consumer refers to any person who purchases some goods for a consideration that has been
either paid or promised to pay or partly paid and partly promised.

The consumer protection Act 2019 provides for the protection of interest of consumers and to establish
authority for timely and effective administration and settlement of consumer disputes. The Act has been
enacted by the parliament in the 7o't year of republic of India and received the assent of the President
on g™ August 2019 thereby repealing the Consumer Protection Act 1986.In the modern era of marketing
where consumer sovereignty exists this Act plays a significant role. The various lacunae created by the
provisions of Consumer Protection Act 1986 stipulated the need for redesigning and forming a new Act
with maore strict and stringent rules which finally led to the Consumer Protection Act 200g. In this paper
we will be making a comparative study on the provisions of Consumer Protection Act 2019 and
Consumer Protection Act 1986. The paper will also highlight the role played by different consumer

protection councils in dealing with the issues of consumer.

Keywords: Consumer, Protection, Councils.

Introduction: “A customer is the most important visitor on our premises. He is not dependent on us.
We are dependent on him. He is not an interruption in our work. He is the purpose of it. He is not an
outsider in our business. He is part of it. We are not doing him a favour by serving him. He is doing us a
favour by giving us an opportunity to do so” - Mahatma Gandhi.

The existence of a business is solely dependent on the consumers. They are the in the forefront in all
aspects business. Consumer Sovereignty is the lime light in this era of globalization. The key motivation
for the production units to run smoothly are the demand for the consumers. The consumer is an
individual who pay for buying goods and availing services. They play an important role in the chain of
distribution.

Consumer refers to any person who purchases some goods for a consideration that has been either paid
or promised to pay or partly paid and partly promised.

To protect the interests of consumers in 1986 the landmark legislation of Consumer Protection Act was
enforced from 1986. It provides all round protection to consumers and safeguards against various types
of exploitation. The act ensures simple speedy and inexpensive machinery for redressal of consumer
grievances at district, state and national level. The agencies had jurisdiction to adjudicate the complaints
received from consumers against any defect in the goods purchased or deficiencies in the services
availed or any other trade practices. The Act is applicable to all goods, services and unfair trade practices
unless exempted by the Central Government under all sectors-FPrivate, Public or Co-Operative.

Consumer Protection Act 201 replaced the Consumer Protection Act 1986 and aims at protecting at
strengthening the rights of consumers by establishing authority imposing strict liabilities and penalties
on product manufacturers, electronic service providers, misleading advertisers, and by providing
additional settlement of consumer disputes through mediation
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The following are the major findings

Consumer: Section 2(1)(d) of CP Act, 1986 “Consumer means any person who buys or avails of any
service for a consideration which has been paid or promised or partly paid and partly promised under
any system of deferred payment etc”

Section 2(7) explanation (b) of the Consumer Protection Act, zoig

“consumer” is defined as a person who "buys any goods® and “hires or avails of any service” for
consideration but does not include a person who obtains goods for resale or goods or service for amy
commercial purpose.

Product Liability: As per Section.z{34) of Consumer Protection Act, zoig The concept of “product
liability" is defined is as the responsibility of a product manufacturer or product seller of any product or
service to compensate for any harm caused to a consumer due to defective product manufactured, sold
or deficiency in services relating thereto.

“E-commerce” and "Electronic Service Provider™: As per Section 2(16) E Commerce means buying or
selling of goods or services including digital products over digital or electronic network. The Central
Government in accordance with the Act prescribes rules for preventing unfair trade practices in E
Commerce and direct selling. Section g4 of the Act refers to the prevention of unfair trade practices in e-
commerce and direct selling and also deals with protection of interest and rights of consumers.

As per the provisions of the Act an Electronic Service Provider refers to any individual who provides
technology or processes to enable a seller in engaging of advertising or selling goods or services to a
consumer and includes any online marketplace or online auction sites. Inclusion of these provisions
broadened the scope of the Act rights of the e-consumers and also enables them to proceed against the
e-commerce websites in the event of any infringement or violation.

Central Consumer Protection Authority (CCPA): The Act introduces the establishment of a Central
Consumer Protection Authority (CCPA) by the central government. as a regulatory authority and shall
be empowered to impose penalties, recall goods, cause withdrawal of services, provide refunds and
investigate into matters. It shall also be responsible for protecting the rights of consumers as a class and
shall further ensure that no person engages in unfair trade practices and that no misleading
advertisements are made. The Act provides for establishing an investigation wing which shall be headed
by the director general who shall be appointed by the central government for conducting investigations
as per the order of the CCPA. Further, the Act also intreduces electronic mede for filing complaint for
wilaiv rade practices vr lalse v misleading advertisensents w e districe collsor, e comnmissivaer of

the regional office or the CCPA

Consumer Dispute Redressal Commission: The Act provides for setting up of a Consumer Dispute
Redressal Commission (CDRC), which shall be set up at the district, state and national level
(Commissions). The CORC is empowered to resolve complaints with respect to unfair and restrictive
trade practices, defective goods and services, overcharging and goods which are a hazardous to life and

safety.

The pecuniary jurisdiction of the Commissions has been enhanced in comparison with the Consumer
Protection Act, 1986. The district commission now has the jurisdiction to entertain complaints where
the value of the goods or services paid as consideration (Consideration) does not exceed IMKIL crore.

The state commission shall have the jurisdiction to entertain complaints where the Consideration
exceeds INR1 crore but does not exceed INRio crores and the national commission shall have the
jurisdiction to entertain complaints where the Consideration paid exceeds INFio crores. The jurisdiction
in which the complaint is to be filed is now based on the value of the goods or services paid unlike in the
earlier Act, where it was on value of the goods or services and the compensation, if any, claimed.
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Further, the Act has inserted a crucial aspect with respect to the jurisdiction of the district commission,
i.e., Section 34(2){d). This section categorically states that the complaint can now also be instituted in a
district commission within the local limits of whose jurisdiction the complainant resides or personally
works for gain, apart from filing in the jurisdiction where the other side actually or voluntarily resides,
or carries on business, or has a branch office or personally works for gain.

Mediation: The Act has introduced a new chapter on mediation as an alternate dispute resolution
mechanism, in order to resolve the consumer dispute faster without having to approach the
Commissions. The dispute can be resolved either in whole or in parts.

Thus, in the event, the mediation is successful, the terms of such agreement shall be reduced into
writing accordingly. Where the consumer dispute is settled only in part, the Commission, shall record
the settlement of the issues which have been settled, and shall continue to hear the remaining issues
involved in the dispute. In the event the medation 15 not successful, the respective commssion shall
within seven days of the receipt of the settlement report, pass a suitable order and dispose the matter
accordingly.

Offences and Penalties: The Act has introduced a separate set of penalties with respect to misleading
advertisements, ranging from INFio lakhs with an imprisonment for up to two years to INR5o lakhs)
with an imprisonment for up to five years. Any failure to comply with the directions of the CCPA for
recall of goods, withdrawal of services shall attract an imprisonment for a term which may extend to six
manths or with a fine which may extend to INR2o lakhs.

On the basis of comparison of both the enactments we can say that the Consumer Protection Act of 2o1g
is the need of the time.
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